
NOTRE MARQUE – PRINCIPES DIRECTEURS

Le rouge est la couleur phare de la 
Banque Nationale. On doit toujours 
la retrouver dans nos communications. 

Le bleu est une couleur d'accent. 
Elle est utilisée principalement dans les textes, 
les icônes et les illustrations mais pas 
en couleur d'arrière-plan.

Les pastels, dont le bleu et le rose, sont dérivés 
des couleurs principales. Ils apportent un aspect 
chaleureux à nos visuels et appuient notre 
caractère accessible.

SECONDAIRES

TERTIAIRES

PRINCIPALES

R: 0 V: 50 B: 77

C: 93 M: 13 Y: 0 K: 82

PMS : NBK002
Bleu Process 39%
Bleu 072 15%
Noir 28%
Blanc translucide 18%

R: 187 V: 221 B: 230 

PMS : Neutral Black : Neutral Black

R: 241 V: 211 B: 213

Blanc

R : 255 V: 250 B: 210 

PMS : Cool grey 2 U

R: 165 V: 141 B: 95

C: 16 M: 0 Y: 5 K: 0
PMS : 7457 U

C: 14 M: 0 Y: 5 K: 0
PMS : 7457 C

C: 0 M: 14 Y: 6 K: 0
PMS : 691 U

C: 0 M: 11 Y: 3 K: 0
PMS : 691 C

C: 0 M: 0 Y: 25 K: 0
PMS : 9060 U

C: 0 M: 0 Y: 30 K: 0
PMS : 9121 C

C: 23 M: 32 Y: 75 K: 8
PMS : 7557 U

C: 30 M: 35 Y: 55 K: 5
PMS : 7557 C
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CO-OWNER, OWNER OR TENANT
Your status requires the right coverage to handle your specific risks. The contents of your 
home, the building and common areas are covered differently. Establish precisely where 
your responsibility lies.

EVALUATE YOUR ASSETS
Do you know the reconstruction value of your home? It is not the same as a municipal or 
market evaluation. Also, each item in your home has a value. A list of all property, with 
photos and estimated value, will facilitate a potential claim.

YOUR SOLUTION
Insurance that respects both your needs and your budget is possible. This allows you to meet 
your expectations without unnecessary coverage. Choosing between a whole-risk or a basic 
solution is the first decision you need to make. Comes after liability coverage - coverage that 
protects you and your family against bodily injury and property damage that may be 
unintentionally caused to a person or their property that could result in claims or legal action - 
can save you a lot of surprises at home and elsewhere.

LIMITATIONS
Not everything can necessarily be covered in one policy. Your advisor can add an 
addendum to your contract (pool, hot tub, home office, rental, …) or may propose a 
separate contract covering specific risks such as for your boat or cottage.

SHOP AROUND YOUR POLICY
The internet proposes several tools to request a quote or compare quotes. Take the time to 
evaluate the company and the contract to ensure that your needs are met. This is an 
important decision that will guarantee your peace of mind for many years.

>

>

>

>

>

FUTILE OR USEFUL?
Insurance is never futile. In the case of damage, it is extremely useful in helping you avoid a 
difficult or traumatic experience. Take the time to evaluate your options and your home 
insurance needs with an advisor. Let’s talk!

Choosing Home Insurance
Having home insurance is not a legal obligation. But the value of your belongings and 
your potential responsibility for third parties are worth seriously considering it. Several 
solutions exist to cover your needs.
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